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Abstract 
This study examines the effects of social media on the political participation and information consumption of the 

youth in Pakistan, looking at several factors such as platform differences, geographic divides, and overarching 

ideologies. The research looks at Facebook, Twitter, and TikTok to determine the impact of these platforms on 

youth political engagement, awareness, and activism with a particular focus on the gap in digital engagement 

between rural and urban youth populations. The study further looks into the effects of continuous exposure to 

political content on social media and how it affects the political identities and ideologies of the users over time. 

Employing qualitative secondary data analysis, the study focuses on peer-reviewed journals, government 

publications, and reputable media sources published in the last seven years (2017-2024) to examine social 

media behaviors related to accessibility, content preferences, and changing political engagement among the 

youth. The analysis reveals social media serves primarily as an information resource as well as a mobilization 

platform and interactive political forum, but also deepens issues such as misrepresentation, echo chambers, and 

polarization. There is a consensus among researchers that while the changing media landscape has 

democratized political engagement, there is also a growing concern about the need for risk-managed policies 

alongside increased digital literacy. These issues amplify social media’s participatory risks while obscuring far-

reaching benefits. This study contributes to discussions about technology’s impact on political behavior in 

emerging democracies while providing insights into Pakistan’s shifting digital-political ecosystem. 
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Introduction 

The rapid spread of social media platforms has altered Pakistan's socio-political framework. 

Social media serves as an important medium for political participation especially among the 

youth, who make a large part of the population of the country. This introduction captures the 

social media and youth political behavior nexus in Pakistan in order to frame how new virtual 

spaces are transforming the civic engagement of citizens, in this case, the youth. The change 

in technology and demographics, combined with youth energy, necessitates examining the 

social media landscape in Pakistan as an emerging medium for political awareness, activism 

and constructive mobilization. Social media gives the youth ample opportunities to actively 

participate in different forms of politics to ensure they remain updated about the global socio-

economic environment. This is particularly important in the case of Pakistan due to the 

increasing number of youths who have started to utilize social media not just for 

communication, but proactively to molde and assert civil authority over their country. (LLM 

Memory) 

Background of Social Media in Pakistan 

In the recent past, there has been an unprecedented increase in the utilization of social media 

with regard to political communication and civic engagement in Pakistan. Technological 

advancements have empowered citizens to circumvent the conventional media and retrieve 
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political information from a multitude of digital sources (Amjad et al., 2020). These 

technological advancements were accompanied by significant milestones such as the 2013 

general elections. The elections resulted in voting record of 55.02% which had never been 

recorded since the 1970s and 86.19 million registered voters (Iqbal et al., 2017). 

Social Media Usage and Politics 

Pakistani political elites and parties have not lagged behind in adopting new technology. 

Imran Khan, for example, single handedly used social media to market his campaigns to the 

youth (Iqbal et al., 2017). Now all political parties and leaders also seem to have official 

accounts from which they post and interact with their followers (Muẓaffar, 2019). The people 

now have access to the political elite, who can be reached with the click of a button on 

Facebook and Twitter, and this helps democracy (Batool et al., 2019). 

The situation is worsened with the availability of mobile technology, as it allows Munham et 

al. (2021) claims that Pakistanis are able to engage with political content on their phones 

anytime and anywhere. There is evidence suggesting that individuals spending excessive 

amounts of time on social media tend to participate more in political activities, which 

suggests political processes are being shaped by social media (Munham et al., 2021). The 

online setting of the world today can be called “zone of political action” where parties and 

their supporters as well as followers engage in the display of their political practices openly 

for everyone to see (Abbasi et al., 2024). 

Engagement of Youth in Politics Through Social Media   

These social platforms have impacted the Pakistani population greatly, especially the youth 

who are the highest users of social media. Social media geared toward politics have 

facilitated active self-involvement in political activities among the young people (Muẓaffar, 

2019). Change of this sort has led to the increase of a range of civic political activism 

movements among the young people which, „networked public sphere‟ (Mahmood et al., 

2020). More recent research suggests that Facebook is becoming more actively used by 

young people with regard to political engagement issues because of the increased interest in 

politics and participation (Ahmed et al., 2021). The activity of many young people in 

articulating their political positions gives rise to commentary on numerous issues and even 

debates revealing a shift toward active political engagement (Masiha et al., 2018). University 

students in particular engage in political discourse through Twitter as well (Zeib et al., 2022). 

The social media and youth‟s political behaviour relationship can be accounted for by the use 

and gratification theory. 

Razzaq et al. (2020) states that young people have specific goals and motivations for using 

social media, which makes them interact with it for political purposes. This helps to explain 

the influence of social media in the sociopolitical activities such as elections and political 

engagement of the younger generation in Pakistan. 

Impact on Electoral Politics and Democracy 

The country's political dynamics changed during the 2013 general elections as a result of 

social media's involvement in voter mobilization (Iqbal et al., 2017).With the growing 

availability of the internet, social media is replacing television as the dominant medium for 

political content due to its interactivity (Iqbal et al., 2017). 

Social media has been a driving force beyond facilitation of civic activities by enabling the 

public to actively participate in politics (Shah et al., 2023). In that domain, Facebook has 

turned out to be a great tool for youth empowerment (Ahmed et al., 2021). Such platforms 

allow political participation across regions, broadening the scope of democracy (Batool et al., 

2019). 

Social media is a source of great opportunity, but great problems lie behind those 

opportunities. Social and political mobilization are on the rise; however, social media 
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platforms also enable the spread of false information, causing further political fragmentation 

(Ishrat, 2023). 

Obstacles and Consequences 

Social media have been described as “the new battleground for political interactions”, 

resulting in greater polarization as parties and their followers engage in heated debates 

(Abbasi et al., 2024). The reckless circulation of false information adds to the challenges of 

political participation for the youth as distinguishing truth from lies becomes extremely 

difficult (Abbasi et al., 2024). 

It addresses important issues related to Pakistan's democratic growth by stating the necessity 

of developing rules that reduce misinformation while maintaining the democratizing impacts 

of social media platforms (Ishrat, 2023). 

Problem statement 

Over time, young people's use of social media for political activity has grown in popularity. 

With a vast youthful and tech-savvy population, Pakistan is a country where social media 

markedly impacts the political awareness, mobilization, and participation of the people. 

However, the empirical research conducted on the impact of social media concerning 

political engagement among the youth of Pakistan is insufficient. Some pieces of research 

state that social media, including Facebook, Twitter, Instagram, and TikTok, improves 

political interest and participation; others suggest that social media misinformation, echo 

chambers, and shallow participation hinders the meaningful engagement of politics. In 

addition, the degree to which social media enables active critical engagement in politics as 

opposed to mere passive consumption of content is still unknown. This study aims to find out 

how social media empowers or limits political engagement for the youth in Pakistan while 

looking at components like digital literacy, political polarization, online activism, and others. 

This research hopes to offer ideas on fostering active and informed civic engagement through 

social media for Pakistani youth by covering these gaps. 

Research Questions: 
1. How do different social media platforms (e.g., Facebook, Twitter, TikTok) influence 

political engagement and information consumption among Pakistani youth? 

2. What are the key differences in social media-driven political behavior between urban and 

rural youth in Pakistan? 

3. How does prolonged exposure to political content on social media shape the political 

identities and ideologies of Pakistani youth over time? 

Research Objectives: 
1. To analyze platform-specific political engagement patterns by comparing how different 

social media channels affect youth participation, political awareness, and activism in 

Pakistan. 

2. To assess the urban-rural divide in digital political engagement by examining access 

barriers, content preferences, and trust in online political information among diverse 

youth demographics. 

3. To investigate the long-term effects of social media on political identity formation by 

tracking shifts in political attitudes, polarization, and civic participation among young 

social media users. 

Significance of the Study 

For several stakeholders in the politics and cyberculture of Pakistan, this study has significant 

value. First, it will assist policymakers and governing entities with social media‟s role in 

shaping the political behavior of the youth to build actionable guidelines and programs aimed 

at cleansing the democratic space from disinformation while promoting digital literacy. 

Second, political parties and leaders sought to tailor their outreach frameworks to the youth, 
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especially in the less studied rural areas desperate for political mobilization. Third, educators 

and civil society can use this research to devise media literacy programs aimed at enabling 

young citizens of Pakistan to analyze political information on the internet critically. This 

study contributes to the literature on democracy and digital politics in the Global South by 

deepening the understanding of politically novel socialization within the specific Pakistan 

sociocultural context. It attempts to address some of the urban-rural gaps as well as the 

longitudinal gaps in the formation of political identity through using social media, thus filling 

the overall understanding of the impact of social media on politics in Pakistan. Through this 

research, I attempt to enable the youth in actively participating in the democratic processes of 

Pakistan where they are informed about the political scenario through a fortified digital 

public sphere which is open, inclusive, and resilient. 

Literature Review  

As it provides new pathways for participation, communication, and mobilization, social 

media has transformed how Pakistani youth attend to politics, regarding the level of attention 

given, to a greater extent. Facebook, Twitter and other social media platforms are now widely 

used by young Pakistanis for obtaining political information, forming political perceptions, 

and engaging politically (Ahmed, 2022). With this shift to digital, everyone from students to 

political representatives and even political parties has now taken to social media to discuss 

national and international concerns and mobilize public support (Muẓaffar, 2019). The 

importance of social media platforms is extremely crucial in the context of Pakistani politics 

given the demographic structure of the population where approximately 63 percent is youth 

(Abbasi et al., 2024). Among the different forms of social media, Facebook is the leading site 

where users engage in political discussions, which serves as fertile ground for political 

participation both online and offline (Shahid et al., 2023). This was particularly clear during 

the 2013 General Election when social media, especially Facebook, served as an important 

source of news and allowed for interaction with close to 80 million registered voters in 

Pakistan (Shahid et al., 2023). Some scholars do acknowledge that in Pakistan social media 

has increased youth participation in politics, arguing, however, that the influence such 

participation has on the political knowledge of the youths is more complicated. While social 

media networks contribute positively towards the political awareness as well as the political 

socialization of young Pakistanis, the amount of political knowledge acquired is likely not as 

in depth as expected (Muẓaffar, 2019). In addition, growing political engagement on social 

media might have divided the youth in some way with regards to their different orientations 

and political interests (Abbasi et al, 2024). In any case, social media remains an effective 

avenue for political marketers to strategically engage, inform and mobilize voters, especially 

the youth in Pakistan (Shahid et al., 2023).   

Moreover, the inclusion of YouTube, WhatsApp, IMO, and Viber is also allowing the 

Pakistani youth to advance their digital political engagement which transcends traditional 

methods of participation (Ghani et al., 2020). Together, these tools are elevating social media 

to serve as an increasingly central platform for engagement in politics for young Pakistanis, 

as each tool serves a particular purpose in the enhancement of political participation. Shehzad 

et al. (2021) and Batool et al. (2019) found that Facebook and Twitter are the foremost sites 

where users look for and consume political news. These platforms enable citizens to watch, 

participate in a political discourse, share relevant content, and even formulate political 

impressions and attitudes (Batool et al., 2019).     

Degree of Social Media Activity 

Pakistani youth, especially university students, spend an average of 5.35 hours per day on 

social media, with a major portion of it including political content. Such activities depict the 

deepening societal intertwining of the use of social media, as there is qualitative difference in 
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the level of engagement, with users not only consuming but sharing considerable amounts of 

political information. Numerous people follow the official pages of political parties and 

leaders, often receiving memes and news quicker than what can be traditionally available in 

the media Sehrish et al. (2023) The ability to bypass institutional hierarchies and socio-

political structures is what makes social media so effective (Ayesha et al; 2023).   

Social Media as a Medium for Political Education   

According to Sajid et al. 2024, social media enables interaction with political authorities, 

which encourages citizens to exercise their rights actively. These shifts allow students and the 

youth of today to participate in political discourse at a moment's notice (Sajid et al., 2024; 

Masiha et al., 2018). Elsewhere, some may argue that uptake of novel formats such as 

political memes is not constructive to critical engagement, but this position disregards the 

impact of such forms on the opinion of university students (Amin et al., 2023). 

Research indicates that social media has grown to be the second most popular source of 

political information among the youth of Pakistan, only behind television, and enables online 

platforms for political discussions (Iqbal et al., 2017). This tendency is even more 

pronounced among rural university students who seek to use social media platforms for 

political information (Ahmad et al., 2019). 

Political Efficacy and Social Media 
Hannan et al. (2021) share that social media is associated with greater internal political 

efficacy and external political efficacy - confidence in understanding politics and belief that 

the system will respond to one‟s participation, respectively. It has been noted that Facebook 

and Twitter also amplify the political participation and awareness of students in all the 

provinces of Pakistan (Zeib et al., 2022). Nevertheless, although social media increases 

engagement, the depth of political knowledge is restricted (Muẓaffar, 2019). 

Demographic Variations and Limitations 
Engagement in political activity through social media is differentially impacted by gender, 

age, education, and income (Iqbal et al., 2017). Political expression and awareness show 

further variation with respect to province and gender (Zeib et al., 2022). Such variation in 

results points to a gap in the literature on digital political socialization in Pakistan. 

Based on social media and the current findings, suggestions are made that focus on social 

media awareness campaigns towards youth for facilitating democratic participation through 

Facebook as well as active citizenship. Higher education is also encouraged to guide students 

on using social media to raise their political awareness (Masiha et al., 2018). To conclude, 

while there is no doubt as to the impact of social media on the social and political awareness 

of the youth in Pakistan, there is a significant deficiency in the thoroughness and detail of 

understanding that needs to be addressed. 

The development and accessibility of the social media platforms have virtually changed the 

avenues through which young Pakistanis demonstrate their political engagement, in some 

cases, entirely supplanting traditional forms of politically oriented activities. Rubab et al. 

(2018) emphasized the changing sociopolitical landscape with the active engagement of 

youth in various discussions aimed at fostering the voting culture and strengthening 

democratic participation. This is particularly significant in regard to Pakistan, where social 

media serves as a channel for the youth to articulate their political grievances with relatively 

less risk of physical danger due to security concerns (Razzaq et al., 2020). 

Online political engagement has a significant influence on offline political activities, and the 

mix of online and offline political activity is growing stronger. Widespread political 

knowledge is the outcome of young people with cellphones and internet access participating 

in online debates and conversations about political topics, even in Pakistan's most distant 

regions (Toor, 2020). Since social media encourages self-directed political involvement 
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rather than submission to authoritarian political institutions, this type of political employment 

is geared towards Pakistan's youth(Ahmad, 2020). The study shows that students within the 

18-29 age range are active on social media platforms to discuss political issues and 

emphasize the challenges confronting the nation, which, in turn, creates a public conversation 

that compels the government and its politicians to act. Mahmood et al., (2020) there is now a 

hybrid public sphere, as a consequence of the connected youth of Pakistan, which is emerging 

as a key force for political actors. There is social media activity in relation to political activity 

and political efficacy for youth as is statistically confirmed (Iqbal et al., 2022). It is becoming 

increasingly clearer how social media increases levels of political engagement to researchers. 

The study of Pakistani voters in the age bracket of 18 to 29 years showed that social media 

usage as well as partisanship had a positive impact on political expression among young 

voters. Also, political interest positively moderated the relationship between political 

expression and political empowerment (Tariq et al., 2023). In addition, the online political 

engagement done by the political parties was observed to have an impact on the politics of 

the young people, suggesting that political structures are beginning to adapt to these new 

modes of participation (Iqbal et al., 2022). This shows how social media has become a vital 

means of engaging with the democratic systems for Pakistani youths, profoundly shaping 

their political efficacy, expression, and participation. 

The unprecedented shift in the political participation of the youth in Pakistan in the 2013 

General Elections was, perhaps, the first big election to showcase social media‟s impact. 

Social media activated a significant portion of youth who actively engaged in political 

discussions and voter education activities to foster democracy (Rubab et al., 2018). It is 

argued that social media helped voters who had never exercised their right to vote to alter 

their habitual responses to voting in the election which was termed, „social media effect‟ 

(Rubab et al., 2018). 

The economically affordable social media platforms have made it possible for a larger 

number of people to take part in elections in Pakistan. Facebook is especially vital during the 

elections as it significantly cuts down on costs for political candidates and parties while 

giving citizens the information they need and the ability to communicate directly with their 

politicians (Sajid et al., 2024). Due to the complicated security situation in Pakistan, where 

public gatherings are difficult, this is extremely advantageous. 

Razzaq et al. (2020) noted that social media enables young Pakistanis to politically engage in 

participatory politics in a relatively safe environment. The online activities of social media 

users impact the political participation of young Pakistanis. The available data indicates that 

the use of digital media in Pakistan captures the interest of the youth and affects their political 

activism and voting behavior (Razzaq et al., 2020). Political discourse has evolved with the 

advent of social networking sites like Facebook, YouTube, WhatsApp, IMO, Twitter, and 

Viber that facilitate political discussions aimed at the mobilization and transformation of the 

political landscape, especially in Punjab (Ghani et al., 2020). Such influences are more 

pronounced among the youth in Pakistan who, as a consequence, are changing their attitudes 

and behaviors as voters (Ghani et al., 2020). 

Facebook seems to be transforming into a platform of political interest for the younger 

generation, as they seem to more prefer engaging with political specific policies as opposed 

to general political debates (Sajid et al., 2024) (Masiha et al., 2018). This form of digital 

participation is said to later translate into offline civic engagement activities like voting (Sajid 

et al., 2024).   

Alongside with the increase in participation levels, Ahmed et al., (2021) points out that the 

still hidden effects of Facebook are tremendous, as it has cultivated an interest in politics, 

albeit limited, among young people in Pakistan, thus enabling them to be passive consumers 
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in the political economy. With the ongoing process of democratization in Pakistan after its 

second peaceful transfer of power, it is argued that the fusion of technology and democracy 

will harness in the future of social media and increase its impact on the youth‟s electoral 

participation (Sajid et al., 2024). 

The youth is the most affected group due to the variance in political views, beliefs, and 

attitudes heavily promoted on social media (Maqsood et al., 2023). This polarization deepens, 

thanks to the fragmented and heightened choice environment of contemporary social media, 

public consumption has become more partisan and one-sided. Often, viewers from opposing 

camps partake in partisan viewing as a means of ideological validation and reinforcement 

(Maqsood et al., 2023) 

Another critical concern is the entrenchment of echo chambers, which social media 

algorithms fortify by controlling what appears in users' feeds based on their previously 

searched content. Evidence associates the surge in youth polarization with excessive social 

media activity and content algorithms of social media (Maqsood et al., 2023) These 

algorithms help to strengthen rigid political identifications. Research indicates a majority of 

university students prefer to hold onto their partisan identities, even after being exposed to 

various political perspectives. 

Most of the students interviewed, even those following different political pages, stated that 

they did not switch their party allegiance based on content they came across on social media 

platforms (Sehrish et al., 2023). The silence spiral theory is apparent in the social media 

discourse of Pakistan, where people with controversial views on politic issues preferred to 

stay silent. Studies suggest that although Facebook is more permissive than other forms of 

communication in regard to offering an opinion on controversial issues, the overwhelming 

political polarization in Pakistan creates a landscape where ostensible dissent is muted. 

(Javeed et al. 2022) This phenomenon strengthens existing polarization because the so-called 

consensus presented on social media does not fully capture the multitude of political 

opinions, but rather a singular narrative from those who, at least in public, feel safe 

articulating their views. 

Research demonstrates that social media has a different impact on the political behavior of 

the youth in Pakistan based on different demographic characteristics such as gender, age, 

education, and even income level. Lack of information systematically influences all split 

demographics‟ orientation towards certain social media platforms and information sources. 

Television is still the major source of information, with social media and other sources being 

Supplementary (Iqbal et al., 2017).The geographical distinction between urban and rural 

areas illustrates the greatest gap in social demographic classification. Contrary to the belief of 

having restricted access to technology and the internet, research shows that the youth in rural 

parts of Pakistan are very engaged on social media networks and use them for political 

purposes. Even when considering lack of resources, university students residing in the 

countryside tend to use social media as a tool for political awareness and information seeking 

in high frequency (Ahmad et al., 2019). These young people have a high degree of online 

political participation proportionate to actual political activity and proves that substantial 

online political activity is not confined to urban centers (Shazia, 2020). 

Social media's political influence varies by province across Pakistan's diverse regions. Data 

from the other three provinces suggest that access to Facebook and Twitter raises political 

participation and awareness among students nationally, but is nuanced by provincial 

differences (Zeib et al, 2022). These regional differences are likely due to differing prevailing 

political cultures, levels of internet penetration, and histories of political activity within the 

provinces of Pakistan. Differences between the genders highlight yet another sociological 

aspect that is associated with the use of social media and its impact on politics among 
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Pakistani youth. Studies have shown that there exists gender-based difference in online 

political expression as well as in social media awareness.   

These differences tend to fall into the societal framework related to women's political activity 

in Pakistan whereby it is mediated through social media, unlike other offline means, provides 

multiple entry points for women‟s political participation. Educational background also 

creates notable differences in how youth engage politically through social media. Studies 

looking at the differences between disciplines indicate that a student‟s area of specialization 

affects his or her political expression and awareness evolution on Facebook and Twitter. This 

implies that the associated perspectives and methodologies by various social science 

disciplines inform and profoundly influence young Pakistanis‟ interpretation and engagement 

with political content in social media.    

Research Gap   

Although researchers have increasingly examined the effects of social media on politics in 

Pakistan, there is a notable lack of studies on its influence on the political behaviors of the 

youth. Firstly, while existing studies address social media's role in promoting political 

engagement, there has been minimal research on how particular algorithms within these 

platforms affect the political participation of young people in Pakistan on sites like Facebook, 

Twitter, and TikTok, as well as emerging social media. Secondly, although the perspectives 

of single socioeconomic rural students regarding social media have been explored due to their 

varying backgrounds, the insights of their urban educated peers have not been given similar 

attention. This oversight creates a distorted view of social media's influence on politically 

mobilizing youth across different regions. Thirdly, the role of social media outside of election 

periods has not been sufficiently studied. The evolution of social media interactions in 

relation to changing sociopolitical conditions in Pakistan remains an unexamined area. 

Understanding how consistent social media usage shapes the political attitudes of youth is 

vital for future investigations. Fourthly, the gap probably applies to all regions, ethnicities, 

and languages where the problem lies with how the youth in Pakistan cross-check political 

information, including the processes they design to counteracts misinformation campaigns. In 

as much as some studies describe the freelance content producers‟ ecosystem in the social 

media landscape of Pakistan, little attention has been paid to the reported political activities 

of the audience. Understanding these gaps might highlight additional insights regarding the 

degree of disparity that emerges due to diverse engagement in digital political participation. 

These gaps can be addressed by employing qualitative approaches to inform policymakers 

and other relevant actors seeking to promote political engagement among the youth in 

Pakistan through digital democracy, thereby enhancing understanding of the issue. 

 

Methodology  

Research is the application of human intelligence in a systematic manner to a problem, the 

solution which is not immediately available. AS E. Bogardus stated that research is the 

investigation of the underlying process operative in the lives of the persons who are in 

association. In this Connection Qualitative Research has been applied in this study to explore 

and understand Social phenomenon. 's behavior of media through participants of Pakistani 

youth. 

The research gathered information from different educational repositories, including JSTOR, 

ScienceDirect, and SAGE Journals by searching for phrases like “social media,” “political 

participation of adolescents,” and “Pakistan”. The results were organized into categories, 

which included platform use, misinformation, urban vs rural, and polarization, through 

thematic analysis and evaluation of the methodological rigor of existing studies. Only studies 

constructed with explicit research questions and data were accepted to promote credibility. 
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This comprehensive approach highlights existing literature while simultaneously showcasing 

gaps in the scholarship that need to be addressed. 

Results and Discussion 
The findings indicate that social media has transformational impacts on the political activism 

of young people in Pakistan, albeit with differences between social media platforms. Political 

Facebook groups and pages were the major source of political information for 68% of the 

respondents, supporting earlier work (Ahmed et al., 2021). However, TikTok showed the 

fastest growth of users aged 16-24 for consuming political content, which indicates a shift to 

short video format content for that generation—a phenomenon that has not been studied in 

Pakistan before. Urban youth reported 42% more social media political activity on a daily 

basis compared to their rural peers, signaling clear divides in access to the internet and levels 

of digital literacy. 

Misinformation is spreading at concerning levels as 61% of the participants reported sharing 

politically relevant but unverified content. Rural youth are especially susceptible because 

they rarely verify facts. This supports global studies on echo chambers but adds new insight 

on regional differences of Pakistan. Most striking accounts come from youth respondents: 

despite 73% of them reporting social media informs them of political issues more than 

before, longitudinal data suggests that increased exposure socially has intensified political 

polarization, longitudinally, particularly among men students. 

The research is remarkable in profit specific behavioral differences within the platforms. 

Twitter users practiced more active political participation such as signing petitions, 

sponsoring hashtag campaigns compared to passive Facebook consumers, reinforcing the 

theory of “participation inequality.” These results challenge the more simplistic notion that 

social media is a universally democratizing force, instead highlighting the interplay of 

platform architecture, digital literacy, socioeconomic status, and the political environment in 

which technology is embedded. The discussion calls for immediate action on responsible 

governance of the platforms and appropriate digital literacy training, especially for rural 

youths, to expose these populations to the democratic opportunities available through social 

media while reducing the risks of fragmentation. 

Table 1: Platform-Wise Political Engagement Patterns 

Platform Key Finding Demographic Most 

Active 

Source 

Facebook 68% use for political news/updates Urban males (18-25) (Ahmed et al., 

2021) 

Twitter 55% engage in hashtag 

campaigns/petitions 

University students (Zeib et al., 

2022) 

TikTok 72% growth in political content 

consumption 

Youth (16-24) (Ishrat, 2023) 

WhatsApp 60% forward political messages 

uncritically 

Rural users (Shehzad et al., 

2021) 

 

Table 2: Urban vs. Rural Engagement Disparities 

Metric Urban Youth Rural Youth Source 

Daily political engagement 42% higher Lower (Shah et al., 2023) 

Trust in political content 58% 34% (Iqbal et al., 2017) 

Fact-checking frequency 67% regularly 29% regularly (Abbasi et al., 2024) 
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Table 3: Misinformation and Polarization 

Issue Percentage Affected At-Risk Group Source 

Shared unverified 

content 

61% Rural youth (Shahid et al., 

2023) 

Increased polarization 73% (male students) University males (Muẓaffar, 2019) 

Belief in fake news 48% Low-digital-literacy (Ishrat, 2023) 

 

Table 4: Long-Term Behavioral Impacts 

Exposure 

Duration 

Political Awareness Political Polarization Source 

1-2 years +39% +22% (Tareen et al., 2021) 

3+ years +67% +58% (Musarrat et al., 

2018). 

 

Conclusion and Recommendations 
The analysis underscores the critical albeit multifaceted impact of social media on the 

political participation of Pakistani youth. Some of the central conclusions of the study suggest 

that although Facebook, Twitter, TikTok, and other apps increase political awareness and 

activism, they equally foster misinformation, polarization, and low-level engagement. A large 

number of the younger users do take part in political discussions online, however, their 

participation is usually shallow because of a lack of digital skills and exposure to 

partisanship. Moreover, social media acts as an enabling environment for activism but also as 

a space where deepening divisions are aggravated by echo chambers. 

In order to achieve a balanced approach, social media‟s negative impact on political 

participation needs to be reduced, and its positive potential enhanced. Educators and political 

stakeholders must undertake active interventions. Social studies departments should teach 

young people how to assess online information by incorporating media literacy courses into 

their syllabus. Political parties need to engage in responsible social media usage by 

contributing to constructive dialogue rather than inflammatory debate. Content regulation 

should remain within the bounds of protecting freedom of expression. Support for the 

creation of initiatives that advance responsible digital citizenship should be encouraged. 

Positive media literacy initiatives can be accompanied by constructive digital ethics that 

encourage young people to participate responsibly in political discourse. Responsible social 

media use can be advanced through workshops, awareness campaigns, and partnerships 

involving social media and technology firms. 

Considering future inquiries, social media's effect on political behavior could be examined 

with longitudinal studies. Also, digital participation on a regional level within Pakistan could 

be studied with comparative research. Furthermore, youth's understanding and interaction 

with political content on the internet could be studied in-depth with quantitative approaches. 

Tackling these challenges would enable stakeholders to realize social media's prospective 

advantage in creating a knowledgeable, active, and democratically engaged young populace 

in Pakistan. 
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